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o YintlutinznasasfiFasnisnaia

o MsUful&nunszuuvimisunisaaia (Marketing Paradigm)

e How to synergize your Sales effort with Effective Marketing Program?

o AMNULANAIITLRINNTARIAURENATUL

o wMAanITeAaTa N

o WafinssuzavanAgalvintnanelsiaIsanuay (21 Century Customer Behavior)
o AszuRUNsHaduladanasandaalvai (Buying Decision Process)

o MiANENNWIARaNANHUANTATNAsaNsWTY (Market Environment Analysis)
o AItATIEUAWY (Competitor Analysis)

o MiAnzfanudvanaauuavadedns (SWOT Analysis)

o MsAuMIATaALAULKiiaauY (Unique Selling Points: USP)

o NMsinUARIULLIARNA (Segmentation)

o mMsinuagnetinvune (Target)

o ATAUUAGILUUINIIAITARTA (Position)
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o MainuainnilscavanvnIsaala (Marketing objective)

o Msdoiihvanauuy SMART

o naananiIInan (Marketing Strategy)

o nagnsnIstdRIUNFgUNIIAITRAIa (Marketing Mix Strategy)

o naansndaAnuai (Product Strategy)

e nayNET1A1 (Pricing Program)

o ARLNENITUINITHUNUAKUNE (Dealer Management)

o nagNEFaTUsuNsUNTRILESNANTUNE (Sales Promotion Program)

o naqmﬁmsﬁamsmwmmmm (IMC : Integrated Marketing Communication)

o nRyNENITUIMITANUIUNUSTUgnAT (CRM: Customer Relationship Management)
o MsusWIsUsERUNSaiTiiligne (CEM: Customer Experiential management)
o nagnENIsAaIALRadgenu (CSR : Corporate Social Responsibility)

o MiananIvnITaaia (Marketing Measurement) uagnisdaauna (Follow-Up)
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#{ann15une (Sales Manager)ejdnnisniseana (Marketing Managereju3uisenuane (Sales Management)
Wwanminvinane (Sales Supervisor)wintinviunisaaia (Marketing Supervisor)wiinauune (Sales
Executive)dnminnune (Sales Officer)
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